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Introduction 
 

Ideas are your currency when you’re pitching the media. A great idea will win out. All 
you have to do is prove you can deliver it. 

But ideas are illusive. 

How do you develop a continuous stream of high-impact ideas that will win you 
opportunities over and over? 

Find your story. 

Use these prompts to come up with the basis for a variety of story ideas. 

Customize your story idea by developing different “hooks” based on the audience 
demographic of the outlet you are pitching. 

Customize further by coming up with distinct talking points based on each story idea 
so that the producer or editor sees clearly what you will provide if given the 
opportunity. 

 

Prompts to help you develop your story 
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What’s your “Big Bold ‘I-Believe’ Statement?” 
 

What’s “The World According to YOU?” Whether it’s a strongly held personal belief 
about what you do, or an ethic you hold dear in terms of your profession? What is that, 
about which, you feel very strongly? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What do you know to be true about what your business does, in terms of enhancing 
people’s lives? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What’s possible when someone embraces this idea? What are some results this work 
has yielded? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 
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If you were having a foot-stamping, fist-shaking moment talking about what you do, 
what would you be saying about what you believe? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

Play around with these prompts and come up with a sentence or two that really 
explain the stand you are taking in your business. 
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What are your “greatest hits?” 
 

Personally, what stories do you tell over and over again that are really essential to 
who you are as a person? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What is a personal or professional story that really conveys what you value? 

 
____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 
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What is the story of your professional evolution? Where were you before you found 
this work? What was your professional epiphany? How did it lead you to where you 
are today? What difference has this work made in your life? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What personal or professional qualities, qualifications, or history make you perfect for 
what you are doing today? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 
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Where can you really take a stand for your brand? 
 

Which relevant details of your past professional experience make you perfect for 
what you are doing right now? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What makes your brand relevant right now? Is it innovative in some way? Are you 
capturing an emerging trend? Are you running counter to prevailing wisdom? 

 
____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

 

 

 



 

   

 

Pitch Idea Generator 

8 © Amanda Berlin 2016 

What are some things you are uniquely qualified to talk about? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 
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COME UP WITH STORY HOOKS AND TALKING POINTS: 
 

Key questions, answer with respect to each unique outlet you pitch: What can I teach 
this audience? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

What are the points they need to know about what I’m teaching? What will really blow 
their minds? What am I most excited to talk  about? 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

____________________________________________________________________________ 

 

 

Example: [Background] 

Amanda’s Big Bold I-Believe Statement: 

You might not feel that the thing you’re good at is a world-changer (hello, public 
relations???) but the fact that you’re really good at it can change someone’s life! 

I believe that we are doing important work. If a business owner in my community is 
struggling because she doesn’t know how to get her name out there, I am making her 
life BETTER by giving her the tools and empowering her to raise her profile. That will, 
in-turn, have a positive impact on the people she reaches as she gets her service in 
front of more eyes. 

I believe there are people out there who need us, and it’s our responsibility to make 
sure they hear from us and know how to find  us. 



 

   

 

Pitch Idea Generator 

10 © Amanda Berlin 2016 

Story Hook: 

Four Ways to Put on Your “Big-Girl Pants” and Adopt a Publicity Mindset Talking 
points: 

• [tease*] It’s not just about what you put out there, it’s about the energy you 
infuse in it. This simple energy shift will help you change the way you feel about 
pitching and the way an editor feels when they receive your correspondence 

 

• [content] Producers and editors need us, they need content, so put yourself 
out there with an air of service, instead of a “begging” vibe 

 

• [tease] This simple trick will help you move on quickly so you don’t feel like 
you’re a “needy chick” who’s constantly refreshing email awaiting a response 

 

• [content] It’s a numbers game. Developing your next idea so you have it ready 
when you get a response or so you can pitch it to another outlet will help you 
quickly move forward. The fastest way to get over one pitch is to start another 
pitch. 

 

• [tease] How putting on your big-girl pants and playing out the worst case 
scenario can put the whole process in perspective 

 

• [content] Give your fears a reality check and play out the worst case scenario. 
One of my pitching fears is “they are all going to laugh at    you…” (Thank you 
Piper Laurie, in Carrie.) The reality is, they aren’t going to laugh at me. If my pitch 
isn’t right, they might roll their eyes, if it’s wildly off mark, but that’s it! They 
aren’t going to call me up and laugh at me or tell me I did it wrong. If you’re just 
starting out, expect to “do it wrong.” If you get a “no” use it as an opportunity to 
ask for   feedback. 
Grow a thick skin. Be aware of the learning curve. Remember what you truly 
believe and use it as motivation to keep going. 

 

• [tease] Develop a mantra. There are a couple I use, but there is a seven-word 
phrase might be all you need to keep you in the   game. 
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• [content] The way we talk to ourselves makes all the difference, in business 
and in life. Who doesn’t need a pep talk every so often! Before interviews, I 
remind myself “I know my stuff!” When pitching, I repeat “There are people out 
there who need me.” The pitch is one conduit for reaching them. 

 

NOTE: The headline and the bulleted talking points are an integral part of the pitch 
you will end up sending. If it feels like you're doing a lot of content development 
before you even send the pitch, you are. And you should be. 

* The [tease] would be the only portion of this content that would go in the actual 
pitch. [Content] provided by me so you can see the rationale behind the tease, but 
this would not go into the actual pitch. 

Fancy some guidance on how to transform these ideas into the language of a pitch? 
Download my free podcast pitch template. 

If you found this guide useful, tell your friends about it! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://amandaberlin.com/templatedownload/
http://ctt.ec/D96fx
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